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The Cleveland Orchestra announces new partnership with global arts
streaming service Marquee TV

CLEVELAND— The Cleveland Orchestra and Marquee TV announced a new global partnership featuring
investments in original co-productions, special live-streamed events, and six digital productions set to
debut on the streaming platform beginning August 29.

Marquee TV is the global TV streaming service for dance, opera, music, theatre, and visual arts.
Described as “Netflix for the arts” by the Financial Times, the arts streamer offers subscribers hundreds
of performances by the world’s greatest artists, from the contemporary and cutting-edge to timeless
classics. This announcement expands Marquee TV’s orchestral partnerships, which already include the
London Symphony Orchestra and London Philharmonic Orchestra.

The Cleveland Orchestra’s new collaboration with Marquee TV further cements its position as the
leading American orchestra in the digital media and innovation space. Through an expanding portfolio of
strategic partnerships and the continued growth of its own streaming platform, Adella, the Orchestra is
charting new possibilities for how audiences everywhere can experience world-class performances.

“We are pleased to deepen our global digital presence through this new partnership with Marquee TV, a
platform that shares our commitment to artistic excellence and innovation. Together, we can deliver The
Cleveland Sound to global audiences with the same care, creativity, and emotional depth that define our
live performances,” said André Gremillet, President & CEO of The Cleveland Orchestra.

“We are delighted to be bringing The Cleveland Orchestra’s original sound and unique take on the
classics to Marquee TV audiences globally and amplifying the best of Cleveland beyond the US. The
partnership represents a route to engage audiences more deeply and is a strong addition to our existing
classical line-up,” said Ed Humphrey, CEO of Marquee TV.

Five of the six Cleveland Orchestra productions are conducted by Music Director Franz Welser-Most, who
is entering his 24th year in the role. Marquee TV subscribers can watch him lead the Orchestra in
performances of Mahler’s Symphony No. 2, Prokofiev’s Symphony No. 6, Bruckner’s Symphony No. 4,
and Tchaikovsky’s Symphony No. 2. These productions also feature behind-the-scenes interviews with
Welser-Most, conductor-composer Thomas Ades, composer Bernd Richard Deutsch, and more.
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https://www.adella.live/
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